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Apply in the Sales Data Association Analysis with Association Analysis Data Mining Methodology

TANG Min
(Chongging Technology and Business University , Chongqging 400067)

Abstract The sales data association analysis is one of the major application of the data mining methodology. Refering

to the sales features of the retail points, the article sets up the retailing sales association analysis data model based on

the association methodology. It proves that it can increase the sales dramatically by applying this methodology to the

real business environment,
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[tutorial— path]:\>>db2 ~tvf retail —assoc_.view. db2

connect to RETAIL;

call IDMMX, BuildRuleModel (¢ RETAIL. ASSOC..MODEL’,
‘RETAIL. ASSOC_VIEW’,

“TRANSIIY,0, 5,25, 3,

‘DM-_addNmp (“NewMap”, “RETAIL. ARTICLE_CATEGO-
RIES”, “ID”,“DESC”),

DM _setFldNmp(“CATEGORYID”, “NewMap”)");

connect reset;
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