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The Research on the Recommendation Strategies to Commerce Website
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Under the new style of electronic commerce,it is very important to analyze and learn customers deeply and

create the modes about them. In the current researches the modes about item-to-item correlation or user-to-user cor-

relation are always discussed ,but here the modes about user-to-item correlation is presented. In this essay web usage

mining and web content mining technologies are combined to build the user-item modes which indicate how a user is

interested to a item. At last the recommendation strategies to current user based on the previous created modes are

given.
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