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Technigue of Reviews Extraction Apply to Online Shopping System

ZHAO Jun-Qin YANG Dan YU MIAO CHEN LIN
(School of Software Engineering , Chongging University, Chongging 400044)

Abstract Mining the customer reviews accurately in commercial websites has significant meaning in effective recom-
mendation for trade company and customers. This article studies function modules of the existing online shopping sys-
tem platform, proposes a technique to customer reviews extraction, and points out that the customer reviews extraction
module apply to online shopping system platform is highly effective and has practical significance.
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